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WORLD EXPORT
DEVELOPMENT FORUM

TRADE FOR SUCCESS: CONNECT, COMPETE, CHANGE
Colombo, Sri Lanka — 12-13 October 2016

The World Export Development Forum (WEDF) ia a unique global conference and buainess-to-
businesa matchmaking event dedicated tn supporting trada-led development.

As the flagship event of tha International Trade Centre (ITC), WEDF brings togethar over 600 senior
pailcymakars, business leadars, and representativas of trade and Investment support institutions and
intemational trade agencies o address trade competiivenass topica and to establish new

parinerahips. )

The 18" edition of WEDF will be co-hosted by ITC and the Minlatry of Development Strategias and
international Trada of Si Lanka through the Sri Lanka Export Development Board (EDB).

{TC is the only United Nations organizetion with an exclusive fogus on assisting emall and medium-
sized enterprisea (SMEs) to interrationalize. In 8 Lanka, where 81% of businesses ara SMEs, EDB
Is the key agancy promnting linkagas to intamnational markets and partners.

8r Lanka has surpasssd most of the Millannium Developmant Goals (MDGs) targats set for 2015
and is today a middle-Income country offaring new lrads and Investment opportunities at & strategic
iocation along the new maritima 8k Road In the Indian Ocean.

Trade for Succesa: Connect, Compete, Changa

Under the theme Trade for Succesy: Connect, Compete, Change’, WEDF 2016 will focus on heiping
SMEs flourish in reglonal and giobal valua chains against the backdrap of new trade realities: the
digitafization of the global economy, dramatie shifts in conaumer demand and buying power, and new
pattems of regional integration.

CONNECT
As megareglons such as TPP and TTIP emerge, the voice of business ls sssential to shaping
strategles for national compatitiveness.

COMPETE
Digita! doors to trads are opening for SMEs to compats in the giobal aconomy.

GHANGE
Standards are an SME gateway to global markets. They reflect changing consumer demand for
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Why attend WEDF 20167

WEDF 2016 Is designed for ail those who are responsibie for driving and contributing to SME
innovation and Internationaiization.

Join us in 8 Lanka for high-ievei panel discussions, practical workshops and B2B mestings to:

+  getaccess to jatest knowledge on policies and business strategles to navigate the new global

trade environment
o connect with experts on a wide range of trade Issueg, inciuding standards, trade faciiitation

and logistics
s find solutions to overcome key barriers to trade and to increase competitivaness
o discaver how to respond affectively to shifting consumer trends such as in fourism
o  sign new business deals with partners from Sri Lanka and around the world In facilitatad B2B

meetings

WEDF Themes over 16 years

i€

.zig‘i‘é aumtnebi;“‘i'rada:“‘fnnc‘aiam, inv;ét. Internationalize

2094 SMEs: Creating jobs through trade

2012 Linking growth markets: New dynamica In global trade

2091 Private sector engagement with LOCs for tourlsm- led growth and Inclusive sustainable
development

2010 Adapting to post-crisie world trade patterns, and lessans for export davelopment

2008 Consumer Consclence: How Environment and Ethics are influencing Exports

2007 Bringing Down the Barriars - Charting a Dynamie Export Development Agenda

ﬁﬁ‘s Export Development and Poverty Reduction: Linkages and Implications for Export Strategy-
akers

2005 Export of Services: Hype or High Potential? Implications for Strategy-Makers

2004 Competitiveneas through Public-Private Partnership: Successes and Lessons Leamed
2003 Buainess for Development: Impilcations for Strategy-Makers

2002 Managing Compstitive Advantage: The Vaiues of National Strategy

2001 Is Your Trade Support Network Working?

2000 Export Development and the Digital Economy

1899 Redefining Trade Promotion ~ The Need for a Stratagic Response
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International TRADE IMPACT
Trade FOR GOOD

Centre

201

Trade for Success: Connect, Compete, Change
V4, 18 February 2018

Mew renlitios for intsmational business .
The consumers of tomorrow are shifting. By 2030, two thirds of the middie class will be in Asia, 14%
In Europe, and 7% In North America, aceording to the Brookings Institution. |rpanization I8 algo

reshaping consumer and production pattemns.

As 8 result, much trade wiil be within and betwean South-South reglons, such as petwsen Asia and
fast-growing Eastern Africa, or Latin Ameriea. Consumers of the future wil be predominantly young.
They wili travel, use moblle devices and pay attention to value for moneay — including cost, social and
environmental value. The jobs of the future will take these trends into sccount.

Trade policy Is changing fast to mest these new realities, with the accant on magaregionsi trade
agresmants and consideration of sustainable consumer trends. The UN Susiainable Development
Goals reflect the need for trade policy and business solutions that are sustainable — with an accent on
women, youth and envimnmental protection.

This trade Increasingly takes place within regional and giobal value chains.

The WEDF reaponge: Talldng business — doing business

Tha 16" edition of the World Export Development Forum, set in Colombo, &ri Lanka, looks at the’
changed pame In sustainable trade — and the Impact on small and mediurm-slzed enterprises (BMEs),
which form the backbone of all economies.

This WEDF heips SMEs undsrstand how to fiourish within value chains, through the sirategy of
Connect, Compete and Change.

Connect, Compate, Change
CONNECT - As reglonal biocs cross 0ceans, the volee of business Is essentisl to shape girategies for
national competitiveness, Trade facilitation and loglstics remain important issues fo address.

GCOMPETE - Digitai doors to trada are opening for SMEs to compete in the global egonomy.

GHANGE - Btendsrds are an SME gateway to global marksts. They refiect changing congumer
demand for greater social, environmental and haalth accountabliity in trade, The tourism sector is one
example of that, where companies need to adjust thelr offer for a tailored experienca that is both
authentic and sustainabie for local communibes.

Event structure
The WEDF plenary sesslons bring together major thought leaders in business, government and
academia to address these issues.

Practical ‘in focus’ and ‘how 1o’ sessions are matched with each plenary topic — bringing business
cases, ITC tools and advisory services to help businesses take advantage of new trends and put
recommendations into action.

Facilitated business-to-business meetings provide the opportunity to explore new business
opportunities on the gpot.

amsrsiry [ T . - i s wse P



23/03 2016 12:00 FAX 000803122047354 » EKON-ANLASMALAR [oo7/008

INTERNATIONAL TRADE CENTRE Page 2

/ednesday 12 October 2016

MORNING SESSIONS

PLENARY 1. WHEN REGIONAL BLOCS CROSS QCEANS
Session manager: Rajesh Aggarwal, Chief, Trade Facilitation and Policy for Business

This plenary highlights the voice of business In shaping strategies for national competitiveness in
the new trade landscape. The trade pollcy gama has changed with the rise of reglonal and mega-
reglonal trade agreemente ~ from 80 in 1990, thera were 270 in 2015,

The Trane-Allantlc Trade and Investment Parinership, the Trans-Paoific Partnership and the
emerging Regional Comprehensive Economlc Partnership ars reshaping giobal trade imperatives.
Reglons and sub-regions everywhere are placing the accant on Integration to stay competitive.

Suggested apeakersitopics: '

» Top business/trade journallst — impact of mega-regional agreements on business

° President, Confederation of Indian Industries -~ How business can shape trade agreements

¢ COMESA 8G and/or Minlster, Kenya or Minister, South Africa - How trade agreamanta affec)
Africa (e.g. AGDA) ;

= Govemment leader - Malaysla (preferred), Vietnam or Paru ~ Benefitting from mega-reglonal
agresments

o Bualness leader from Chile or Singapore ,

s Commonwesith 83 - The valce of business among Commonwealth states

IN FOCUS: TRADE FACILITATION AND LOGISTICS IN REGIONAL INTEGRA TION
Session manager: Rajesh Aggarwal, Chief, Trade Facllitation and Palicy for Business {In
coordination with Marion Jansen, Chief Economist)

Casn studies fo address regional and megaregional trade bioe Isaues, featuring the volce of
business. There will be en acoent on Integration into international value chains.

Suggested speakersftopics:
o COMESA
CARICOM
BARC
ADB
New Asia-Pgcific Services Coalition Mobllizes Business for the APEC Services Agenda —the

role of Bervicas Coalitions

LN A T

AFTERNOON BESSIONS

PLENARY 2: DIGITAL DOORS TO TRADE
" Sesslon manager: Marcos Vaena, Chief Enterprise Competitiveness

Digital tachnologies are reshaping how we trade, opening up new opportunities for SMEs in the
global economy, SMEs can reach new consumers around the world directly, and Integrats more
quickly antl higher up the value chain, thanks to e-commerce and technologies such as 3D

printing.

This sesslon features e-commerce success stories and expiores how SMEs in il regions can be
conneoted to be competitive,

Suggested speskers/ toples:

s Alibaba ~ inspirational keynote

°  Net-a-porter ~ world's no. 1 onlina fashion retaller and supporter of the United Nations
Women's Fund for Gender squatity

= African e-school entrepreneur — bullding capacity

= Distribution/ logistics/ payment — the bricks and mortar side of "s®
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$ri Lankan goveamment isader on “e" N
WTO (new rules for new realities- IT) or UNCTAD (infrastructure priorities?)
GT Nexus - developer and operator of the largest cloud-based supply chain platform

Tae Yoo, Senior Vice President, Corporate Affairs, Clsco

g @ © @

IN FOCUS: YOUNG ENTREPRENEURS ENABLE INNOVATION .
Session manager: Marcos Vaena, Chief Enterprise Competitiveness (in coordination with David
Cordobes, Youth and Trade Programme Manager)

David to contribute; Young entrepreneurs take the stage to share how they traneform ideas Into
reality, and overcome key barriers to trade for SMEs, Including the lack of acoess to talent and

finance,

Sugpestad speakersitopics;

kapruka.com

Woman IT entrepreneur

30 printing entrepreneur

Green technology

Social entreprensur [sustainable agrculture)

Qoo wn B
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DAY 2 - Thursday 13 October 2016

MORNING SESSIONS

PLENARY 3 STANDARDS, A GATEWAY TO GLOBAL MARKETS
Session manager: Marlon Jansen, Chief Economist

The SME Competitiveness Outiook 2016 pressnts the impact of standards on SME competitiveness,
Seeslon apaskers are thought lezders thet have contributed to the publication,

Standards have bacome a gateway for SMES to enter international markets. Ceriification of standards
and regulations may Include technical specifications required by producers In the supply chain or
heaith, soolal or environmenta! standards demanded by consumers or govermments,

Suggestsd speakers! toplps:
 Pepsi or Nestle - working with supply chains
= EU commissioner and/or SECO - policies to make standards work for SMEs
s Chinese government = linking o the G20/ Chinese business representative B20
o 8 Lanka government - new sustainability Initiatives

Launch of the ITC flagship publication: 8ME Competitiveness Outiook 2016

SME "HOW-TO" WORKSHOP: YOUNG ENTREPRENEURS - FROM IDEAS TO MARKETS
Sassion manager: Marcos Vaena, Chief. Enterprise Competitiveness

This sassion tokes & valus chain approach to help young entreprenaurs on the path to success,
From packaging and quality management advice to trade data analysls toois, to methods for
SMEs to prioritize sustainabie trade, underetand buyer expectations from buyers, and more, ITC
sxpertise will be avallable fres to SMEs &t this "how-io” workshop.
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AFTERNOON SESSIONS

PLENARY 4: THE TOURIST; IN SEARCH OF AUTHENTICITY
Suggested sesslon manager: Rob

This session is about buliding vaiue by creating 2 unique experience for today's tourist.

n becomin mora sociaiiy wnsniaus Among online consumers, 56% are willing to
p&/ W%ﬁﬁw uces EI‘ SeIviLee uuln wmymnma WA T dae penrths s o s splonl L pei o
gnvironmental impact — with the Asia-Pacific reglon In the lead, st 84% (Nielzen 2014 survey).

Thia Is slso the case for tourism. More tourista are looking for a tailored experienca that is
authentic and has sustainable impact on local mmmuniﬁss

Wallness tourlam, for Instance, is estimated to reach $878.5 billion or 16% of total tourlsm
revenues, by 2017, (Stanford Research [nstitute) These tourlsm sectors are fueied by trevelers
who seek value, quality and walil-heing. Other such segmenta are eco-, adventure, and medical

tourism. :

Sugpested speakers/ topics:

s Minister of Trads, India - challenges for tourlsm promotion
Sﬂ L.anka representativa - Ayurveda

— {for regional balance)

Maram weliness tourism (also heips link to WTPO)
Hungary - {link to next WEDF host)
UK Secretary of Btete for intamational Development
UNWTO

Lo - e B

SME "HOW-TO" WORKSHOP: HOW TO GO DIGITAL
Sess/on managers: Marcos Vaena, David Cordobes

Thiz aession will provida e-commerpe expertise lo SMEs, as wall as introtluse them o ITC &-
learing courses for young entrepreneurs through the SME Trade Academy.

CLOSING SESSION



