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20 YEARS OF

CONNECTING BUSINESSES

The Abuja International Trade Fair (AITF) is a prestigious multi-sectoral event in Nigeri
continues to expand its scope and influence. As one of the largest trade platforms, it
domestic and international exhibitors an opportunity to showcase new product lines, ¢
untapped markets, forge invaluable business relationships, unveil innovative products, an
ahead of emerging trends. Powered by the Abuja Chamber of Commerce and Industrie
AITF is dedicated to connecting businesses with lucrative trade and investment pros
within the country.

This trade platform cultivates a neutral and inclusive environment, welcoming companies
associations, government investment/export promotion agencies, institutions, and p
sector organizations. It serves as a catalyst for establishing fruitful investment and
relations with new business partners. With Abuja's advantageous location as the nation's ¢
and its convenient one-hour flight from Lagos, coupled with accessibility to all geops
zones, hosting a significant number of international and local participants becomes
strategic and secure.

ABUJA CHAMBER OF
COMMERCE AND INDUSTRY

The AITF, driven by the Abuja Chamber of Commerce and Industries, is passionai
committed to serving and supporting its vast network of over 2500 member companies.
mission is to cultivate an empowering business environment by fostering robust netwo
enhancing organizational capabilities, and facilitating impactful international trade missic
Join us in unlocking boundless opportunities for growth and success.

ABUJA TRADE CENTER

The Abuja Trade Center serves as one of the four prominent centers within the AC
playing a pivotal role in the management of various trade-related activities and eve
on a daily basis. This includes the organization of trade fairs, facilitat
business-to-business (B2B) and business-to-government  (B2G) interactic
coordinating trade missions, and fostering an enduring framework for cooperat
between the Chamber and its esteemed partners.

— 20TH ABUJA INTERNATIONAL TRADE FAIR —/—




BRIEF

As Nigeria's economy continues to grow, the need to
ensure that this growth is sustainable becomes
increasingly important. Inefficient tax systems,
unsustainable consumption patterns, and inadequate
incentives can impact ease of doing and discourage
investments. The 2025 AITF provides an opportunity to
address these challenges by exploring how taxation,
consumption, adequate incentives, and can be aligned
to promote sustainability.

This theme is particularly relevant as Nigeria, along with
other developing nations, seek to meet its
commitments to its populace by ensuring a sustainable
and upward economic trajectory. By focusing on
sustainable consumption, the fair will also address SDG
12 (Responsible Consumption and Production), while the
discussion on incentives and taxation will contribute to
SDG 13 (Climate Action) and SDG 8 (Decent Work and
Economic Growth).

Sustainability — Consumption, Incentives, and Taxation,
as the theme of this years fair, provides the
government, policy makers and business leaders the
platform to discuss possible solutions aimed at
addressing consumption, incentives and the role of
taxation in promoting economic growth. The fair will
contribute to shaping Nigeria's economic and
environmental future through collaboration with
government, businesses and civil society in our
collective journey to a prosperous future.

—— 20TH ABUJA INTERNATIONAL TRADE FAIR —
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HIGHLIGHTS OF THEE

T

The Fair is expected to host over 500 Exhibitors showcasing more ti
10,000 products, solutions and services to ne:

100,000 Participants over its 12Days period, with special fo
on the need for deliberate investments in the sustenance of businesses,
business environment and the governance protocols that can suppor
sustainable economy.

Because it is understood the world over, that environmental, social
governance (ESG) considerations are boosters for SMEs growth and urban liv
the AITF 2025, as one of the largest fairs in Nigeria, is set to extensively feat
products and solutions that are developed by our partners and exhibitor:
fintech, tax collection, payment systems, sustainable transportation and solutic
food processing, environmenta safety and etc.



The fair will also feature panel sessions on Effective Taxation For

Economic Sustalnablllty”. The panel will feature the Centi
Bank of Nigeria (CBN), Federal Inland Revenue Service (FIRS), FCT Inland Rever
Service (FCT IRS), FCT Administration (FCTA), the National Council on Clime
Change (NCCC), Federal Ministry of Transportation, NASENI, representati
from Embassies and missions, Federal Ministry of Industry, Trade and Investme
Federal Ministry of Science and innovation, Federal Ministry of Finan
Commercial banks, Fintech companies, clean technology executives in Nige
and innovators.




WHY SHO!™

From’
anc

Central
Location

offers your business unparalleled access to
a diverse range of clients and partners
from various regions across Nigeria.

International

We provide a dedicated and carefully curated
diplomatic platform in Abuja, where foreign
representations can showcase their business and
economic cooperation projects, along with their
featured products and technologies.

20TH ABUJA

Public Outreach

Dive into a world of possibilities at the

Abuja International Trade Fair! Explore
diverse products and services in our

spacious indoor and outdoor venues.

SMEs or
Focus
We champi

businesses
roleinther
creation, ar
us in suppo
driving sust

Diversity and

Cooperation

The Abuja International Trade Fail
as a dynamic convergence of div
industries, bringing together a wit
array of exhibitors representing s
such as industry, trade, agricultur
services. Moreover, it provides a
platform for fostering exchanges
between national and internation.

INTERNATIONAL TRADE FAIR
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FIRS CONTACT CENTER NOW HAS A NE"»"Ur NUMBER

The Federal Inland Revenue Servicas iz thrillad to announce its State-of-the-Artz Contact
Center to make communications easier than ever before!

The Contact Center provides exceptional services to all taxpayers and the general public
seeking assistance (Enquiries, Complaints and Challenges).

The Contact Center provides an optional multilingual services in the following languages:

v~ English @

v~ Hausa o
¢

v lgbo

v Yoruba

7 French
J/ Arabic & Q*

'/- Pidigin ' Comtect Us

You can reach the Contact Center on

0209 460 2700

You can reach us through email: helpdesk@firs.gov.ng
or visit the taxpayer service unit at the tax office close to you:
Our social media handles are:
@Efirs _nigeria EiFirs Nigeria W @firsNigeria




/ FCT-IRS
'& FEDERAL CAPITAL TERRITORY

>>>>> INTERNAL REVENUE SERVICE

No.2025/010 TAXPAYER REGISTRATION WITH FCT-IRS
Registration of Taxpayers and obtaining Taxpayer Identification Number (TIN) by Individuals,

Non-Individuals (Corporate Entities, Enterprises and other Taxpayers) resident in the F
Below is the straightforward step by step guide to register for Individual and Non-Individual -

FCT-IRS WEBSITE

JTB WEBSITE

FCT-IRS TAX O

1. Visit https://fctirs.gov.ng/

2. Scroll down to “here you can”
where there are several request
options.

3. Click on Number/Option 4
(Individual TIN Registration) or
Number/Option 5§Non—1ndividual
TIN Registration) depending on
your request

4. You will be directed to the JTB
Portal/Website.

5. Enter all the mandatory
personal/business details such as
Bank Verification Number gBVN),
Date of birth, First name
Surname for individual and RC/BN
number for Non-Individual

6. After inputting all mandatory
information, if you already have a
TIN, the same will pop UB on the
portal, if not, you would be
directed to another page and
more information required to
process the request.

7. For Individual TIN request, the
following mandatory information
is required:

I. Title

ii. Gender

iii. Home and Office Address
(street number, street name,
state, local govt, city, country)

iv. Email Address

v. Phone Number

8. For Non-Individual requests the
following mandatory information
is required:

i. RC/BN/IT Number
ii. Office Address (street
number, street name,
State, local govt, city,
country
iii. Email Address
iv. Phone Number
Please note that upon affixing
your RC/BN/IT Number, JTB
connects with CAC data base and
your information with CAC is
automatically inputted on the JTB
portal which cannot be edited or
modified unless done by CAC.

9. Upon completion, a Request ID
will be generated which would
re%uire ag roval from any of FCT-
IRS Tax ces

10. Upon approval, the TIN
will be generated and issued to
the taxpayer by the Tax Office.

11.Similarly, the TIN certificate will
be sent to the Taxpayers
registered valid email address.

[y

. Visit https://tin.jtb.gov.ng/

N

. Four options will be provided as

follows:

i. Tin Verification Portal

ii. Access TIN Registration
System

iii. Register for TIN (Non-
Individual)

iv. Register for TIN (Individual)

3. Click on iii (Non-Individual TIN
Registrationg or iv (Individual TIN
Registration) depending on your
request

4. Enter all the mandatory
personal/business details such as
Bank Verification Number (BVN),
Date of birth, First name &
Surname for Individual and
RC/BN number for Non-Individual

5. After inputting all mandatory
information, if you already have a
TIN, the same will pop UB on the
portal, if not, you would be
directed to another page and
more information required to
process the request.

6. For Individual TIN requests the
following mandatory information
is required:

i. Title

ii. Gender

iii. Home and Office Address
(street number, street
name, state, local govt,
city, country)

iv. Email Address

v. Phone Number

7. For Non-Individual requests the
following mandatory information
is required:

i. RC/BN/IT Number
ii. Office Address (street
number, street name,
State, local govt, city,
country
iii. Email Address
iv. Phone Number
Please note that upon affixing
your RC/BN/IT Number, JTB
connects with CAC data base and
your information with CAC is
automatically inputted on the JTB
portal which cannot be edited or
modified unless done by CAC.

8. Upon completion a Request ID
will be generated which would
require approval from any of FCT-
IRS Tax Offices

9. Upon approval, the TIN will be
generated and issued to the
taxpayer by the Tax Office.

10.Similarly, the TIN certificate will
be sent to the Taxpayers
registered valid email address.

1. Visit any of FCT-IRS Tax Ofi

2. Fill the required form for Ir
Registration or Non-Individ
Registration

3. TIN will be generated and |
taxpayer.

4. Similarly, the TIN certificat
the Taxpayers registered ve

For further enquiries, Contact us
Centre on

0700 220 0002, via email: conte
or visit any of our tax offices

Corporate HQ
No. 3 Abriba Close, off Yola Street

Asokoro/IPPIS Tax Office
No. 11 Kwame Nkrumah, off Yaku
(AYA) Asokoro, Abuja.

Bwari Tax Office
Solahan Building, opp. Nigerian L
School, Law School Road, Bwari F

Central Area Tax Office
3rd floor, Abia House, Plot 979,
CBD, Abuja.

Garki Tax office
Ahmad Plaza, Plot 1300 Funm
Street beside Shafa Filing Station

Gwagwalada Tax office

No. 8 Hon. Friday Itula Road, Al
School

Phase 2, Gwagwalada Abuja

Gwarinpa Tax office
House 2 Adamu Shuaibu Cre
Gwarinpa.

Karu Tax office
No. 30 Eggon Crescent, Off Birorr

Kaura Tax office
No. 8 FCT-IRS Drive, Off Oladipo |
NNPC Filling Station Kaura Distric

Kubwa Tax office
No. 5 Gabriel Oyibode Street, Kukt
Kubwa Abuja.

Kuje Tax office
House No. 2 High Court Road, Ku:

Lugbe Tax office
No. 220 Sector F, Opposite FHAM
Lugbe, Abuja.

Maitama Tax office
No: 32B, Kastina-Ala Street,
Maitama Abuja.

MDA Tax office
Ahmad Plaza, Plot 1300 Funm
Street, beside Shafa Filing Statior

Utako Tax office
21, IBM Haruna Street, Utako.

Wouse Tax office
No. 4, Buchanan Close, Off B
Aminu Kano Crescent, Wuse II.

“Tax Today, Build Tomorrow!”



EXHIBITION RATES

— INDOOR —

Standard
Exhibition Space

N338,625

A 9 sgm booth
(Indoor shell
scheme inclusive of
ltable,

2 chairs,

power socket

and name fascial)

Standard
Exhibition Space

N19,350

Per Sgm

Minimum of
9sgm non-prime
space (with power
utility only)

Prime
Exhibition Space

N1,075,000

A 9 sgm booth
(Indoor shell
scheme in the
prime area inclusive
of 2 tables,

4 chairs,

power socket,

and name fascial)

Government
Agencies

N1,075,000

A 9 sgm booth
(Indoor shell
scheme, inclusive of
ltable,

2 chairs,

power socket,

and name fascial)

— OUTDOOR —

Prime
Exhibition Space

N26,875

Per Sgm

Minumum of
72sgm prime
space (with power
utility only)

Government
Agencies

N45,000

Per Sgm

Minumum of
72sqm space
(with power
utility only)

*Registration & Subscription for Participation ends Ist September 2025
Late entry attracts additional 20% of the supposed fee
*7.5% VAT applies to all payments.

Embassies
Foreign
Representations

A 9 sgm booth
inclusive of
ltable,

2 chairs,

power socket,
and name fascial)

Food
Vendors

N100,000

Floor space

(with power utility
only)

10sgm

PLEASE NOTE: There will be no sub-letting of spaces after payment.

20TH ABUJA INTERNATIONAL TRADE FAIR



EXHIBITION RATES

N850,000 Per hour (Subsequent hours cost N250,000)

ADVERTS RATES
(it Srei oy Evem: CEETbELE )

Advert spot for Event Catalogue

Inside Front cover (colour): N200,000 Full Page (colour): N120,000
Outside Back Cover (colour): N160,000 Half Page (colour): N100,000
Inside Back Cover: N140,000 Centre Spread: N300,000

Advert Spot for Opening Ceremony Programme

Inside Front Cover: N200,000 Full Page: N120,000
Outside Back Cover: N160,000 Half Page: N100,000
Inside Back Cover: N140,000 Centre Spread: N300,000

Goodwill message: N100,000

BANK DETAILS

Account Name: Abuja Chamber of Commerce and Industry
Bank: Zenith Bank Plc

Account Number: 1011151464

20TH ABUJA INTERNATIONAL TRADE FAIR



appLicaTion Forv NO:  [EEGR

—~ Participation Fee )

Indoor Shell Scheme (min 9sqm)
*Includes: per standard unit of 9sqm stand construction, panels, 1table, 2 chairs, electricity (220v up to 2kw), 1 power socket and name fascial.

Standard N338,625 X[ | | [ Jsam=[ [ [ [ [ | |NGN
Prime N1,075,000 per 9sqm [ _|

Government Agencies N1,075,000 per I-boot of 9sgm
Embassy/Foreign Representations D $1,000 per 1-boot 9sgm

Outdoor Space

*Includes: only space with power utility.

Standard N19,350 per sgm (9 sgm minimum SpPace, with power utiity oriy) Djj sgm = l:\:\:\:\:\:‘ NGN

Prime N26,875 per sqm (72 sqm minimum space, winpowerwityoryy | | | |sqm=[ | | [ | [ |NGN

Government Agencies N45,000 per sqm (72 sgm minimum space, winpowerwivoyy | | | | |sgm=[ | [ [ | | | NGN
Outdoor Food Vendors 100,000 it power uity ony) per 10sqm ||

Special Days N850,000 Per hour (Subsequent hours cost N250,000)...........mmremmmmmmmmmsseiinns

—~ Advert Fee )

Advert Spot for Event Catalogue

[ ] Inside Front cover (Colour): N200,000
[ ] Outside Back Cover (Colour): N160,000
[ ] Inside Back Cover: N140,000

Advert Spot for Opening Ceremony Programme
|_J Inside Front Cover: N200,000
[ ] Outside Back Cover: N160,000
[ ] Inside Back Cover; N140,000
"I Goodwill message: N100,000

[ ] Full Page (colour): N120,000
[ ]Half Page (color): N100,000
[ ] Centre Spread: N300,000

[ ] Full Page: N120,000
[ | Half page: N100,000
[ ] Centre Spread: N300,000

Participation Fee

Advertising Fee Grand Total

*Registration & Subscription for Participation ends Ist September 2025 / Late entry attracts additional 20% of the supposed fee

*750% VAT applies to all payments.

Contact us for all further information about your participation in the Abuja Trade Fair:

® Abuja Chamber of Commerce and Industry,Abuja Trade & Convention Centre. Umaru Musa YarAdua way (Airport Road), Abuja, Nigeria

® (Local & International) +234 (0) 813 633 5182, (Local) +234 (0) 7033171592 ()wwwiaitfaccinigeriacom &) aitf@acdnigeriacom




Terms and Conditions

In this agreement, the Organiser of the mentioned exhibition announced as "ACCI" hereinafter referred to as
"Organiser". And the companies that signed this agreement were announced as "Exhibitors"

1. Participation:

1.1 The Exhibitor may be any local, joint or foreign company, which is a manufacturer or distributor or service
provider in a field related or not directly to the topic of the exhibition. The Exhibitor is liable for the origin and
by putting his signature on this contract declares that he has the right to exhibit.

1.2 The Exhibitor has to fill this application form and send it with authentic signature and stamp to the
Organiser, through courier, post, e-mail or submit his application via online form. The application form is valid
only after 40% advance payment. Once fully filled by the Exhibitor, and received by the organizer, this
Application form is considered for a final agreement for the Exhibitor to participate in the exhibition and pay
the due amount. The Exhibitor does not have the right to cancel the agreement on his own, and all the cost
incurred by the Organizer in regard to this agreement, should be reinstated

2. Exhibitor Obligations:

2.1 The Exhibitor shall comply with all laws or regulations or guidelines of any competent authority and any
terms and conditions or reasonable instructions or directions issued by the Organiser.

2.2 The Exhibitor warrants that it has the right, title and authority fo enter info the Agreement and perform its
obligations under it and that the person signing the Agreement on behalf of the Exhibitor has the requisite
authority fo do so.

2.3 The Exhibitor, its employees, agents, subcontractors and all other persons whom Organiser may
reasonably consider the Exhibitor responsible for, must, at all times, conduct themselves in an orderly manner
and must not act in any manner which causes offense, annoyance or inconvenience to other sponsors,
exhibitors, the Organizer or any visitors/delegates to the Exhibition

2.4 The Exhibitor is solely responsible for obtaining passports, visas and other necessary documentation for
enfrance info the country where the Exhibition is held. If the Exhibitor can not attend the Exhibition due to a
failure to obtain such documentation, the fees shall remain payable in full.

2.5 The Exhibitor consents to its details (including its name, logo or any other material or information supplied
to Organiser by the Exhibitor) being published in the Exhibition catalog, show guide and on other promotional
materials published by Organiser (including, without limitation, the Exhibition website). While the Organiser shall
take reasonable care in the production of such materials, it shall not be responsible for any errors or omissions
or any loss or damage resulting from any errors or omissions.

2.6 The Exhibitor shall not (and shall procure that its directors, officers, employees or subcontractors shall not)
do or permit anything to be done that which might adversely affect the reputation or brand of Organiser or
the Exhibition or make any statement that is defamatory, disparaging or derogatory to Organiser or the
Exhibition,

2.7 The Exhibitor shall not (and shall procure that its directors, officers, employees, agents, or

subcontractors shall not cause or permit any damage to the Venue or any part thereof or to any fixtures or
fittings which are not the property of the Exhibitor.

2.8 The Exhibitor undertakes to occupy the space in time for the opening of the Exhibition and not to close its
stand prior to the end of the Exhibition. In the event that the Exhibitor fails to do so, the Organiser shall be
entitled to terminate the Agreement and the fees shall remain payable in full. Also, the Exhibitor is not allowed
to would never handover their exhibition rights which are coming from this agreement to the other person or
company.

2.9 The Exhibitor is responsible for their exhibited products, services and personnel that they hired during the
exhibition. Any harms or damages caused by personnel during the assembling and dismantling of the
exhibited products or services are under the Exhibitor's responsibility. The Organizer will not be responsible for
illegal behaviors.

2.10 The Eexhibitor with raw space must submit the design plan to the Organiser for prior approval one month
before the exhibition.

3. Organizer Obligations:

3.1 Organiser reserves the right at any time to make such alterations in the floor plan of the Exhibition or in the
specification for the Exhibitor's stand as in their absolute opinion they consider to be in the best interest of the
Exhibition including altering the size, shape or position of the space.

3.2 Organizer will be responsible for providing the exhibition area as sqm mentioned in the Application Form. If
the agreement signed for equipped stand (Stand construction, carpet, 1 spotlight for 4 sqm, 100 watt,
electricity, fascial name in standard text style, general cleaning, general security, company entry in exhibition
catalog, exhibitor badges, invitations, 1 table and 2 chairs for 12sgm) the Organiser will be responsible for stand
construction. If the parties agreed for space only (only space, general cleaning, general security, company
entry in exhibition catalog, exhibitor badges, invitations) the Exhibitor will be responsible for construction and
decoration of its stand. The Organizer will not take any responsibility for damages, accidents, delay etc.

3.3 The Organiser will only be responsible for general security of the exhibition. The insurance of personnel and
the security of the exhibited products and services will be under Exhibitor responsibility.

Company Stamp

and Authorised Signature

r— ===

Completed on (place and Datey:

3.4 If the Exhibitor is in breach of the Agreement or is otherwise engaged in any activity that might jeopardize
the safety of the Exhibition, exhibitors and visitors, the Organiser reserves the right to close the Exhibitor's stand
and remove the Exhibitor's representatives from the Exhibition without liability to the Organiser.

3.5 The Organiser reserves the right at any time and for any reason (whether or not due to events beyond its
reasonable control) to change the format, confent, venue, date and timing of the Exhibition (and any
installation and dismantling periods) without liability. If any changes are made to the Exhibition, the Agreement
will continue to be binding on both parties provided that the Package shall be deemed to be amended as
Organiser determines necessary in its absolute discretion for the successful staging of the Exhibition

3.6 The Organiser reserves the right to postpone or cancel the Exhibition at any time for any reason (including,
without limitation if a Force Majeure Event occurs which the Organiser in its absolute discretion determines
makes it impossible, inadvisable or impracticable for the Exhibition to be held). "Force Majeure Event' means
any event arising that is beyond the reasonable control of Organiser (including but not limited to speaker or
participant cancellation or withdrawal, contractor or supplier failure, venue damage, industrial dispute
affecting any third party. governmental regulations or action, military action, fire, flood, disaster, civil riot or
war).

3.7 In the event that the Exhibition is postponed or where the Exhibition is canceled for the current year but is
reasonably expected fo be held in the following year, the Agreement will continue in full force and effect and
the obligations of the parties shall be deemed to apply to the postponed Exhibition (or the Exhibition in the
following year as the case may be) in the same way that they would have applied to the original Exhibition. For
the avoidance of doubt, nothing in this condition shall excuse the Exhibitor from the payment of the fees under
the Agreement.

3.8 Where the Exhibition is canceled the Organiser may fterminate the Agreement. To the fullest extent
permitted by law, the Organiser shall not be liable to the Exhibitor for any loss, delay or damage resulting from
or arising in connection with the cancellation or postponement of the Exhibition however arising,

3.9 The Organiser reserves the right, at any time, to make any changes to the Conditions or impose any
additional regulations which it deems necessary in the best interests of the Exhibition, or which are required to
conform with any applicable legal requirement, legislation or as a result of the act or omission of any third
party.

3.10 Organiser reserves the right to refuse any person's entry to the Exhibition or to remove any person from
the Exhibition at any time.

4. Payment Terms and Conditions:

4.1 The Exhibitor agrees to pay to the Organiser the sum formed according to the Application Form. as follows:
- 40 % - up fo 5 days after the Application Form has been signed.

- 60 % - till 45 days prior to exhibition.

4.2 The sum should be paid in USD or NGN as the case may be. The Organiser will issue only one payment
receipt for fotal

4.3 The Exhibitor agrees to keep the timetable. according to the application form. In case that the amounts
due have not been transferred into the Organiser's account, or paid cash on time, the Organiser has the right
to deny participation fo the Exhibitor, and the exhibition space will be offered to others. The Exhibitor would
never demand for any rights. And also. an Exhibitor, which has not paid the amount due, on fime, will be
pendalized with 0.5% per day over the amount that it owes. There will be no refunds unless the exhibition is
canceled by the Organiser.

4.4 If after the application form has been signed. the Exhibitor has rejected participation in the exhibition for
any reasons, the Exhibitor must pay a 25 % pendlty from the amount according fo the application form. If the
Exhibitor cancels its participation in less than 30 days before the exhibition, it must pay the whole amount for
the exhibition space.

4.5 If the event could not take place due to force majeure, and it is clearly announced that the event will not
take place on a further date, the Organiser shall not be held solely liable and no kind of compensation
whatsoever shall be demanded from the Organiser. Nonetheless, Exhibitors shall receive a full refund of all
payments made or the agreement shall be regulated for another exhibition in related sectors organized by
Organiser.

5. Others:

5.1 No rights under the Agreement may be assigned by the Exhibitor without the prior written consent of the
Organiser. The Exhibitor may not subcontract or delegate in any manner any of its obligations under the
Agreement to any third party or agent without the prior written consent of the Organiser.

5.2 This contract is drawn up and signed in duplicate in English - one for Organiser and one for Exhibitor. It shall
enter into force upon signature by both parties and is valid until the obligations of the parties are fulfilled

5.3 Any dispute, controversy or claims related to the understanding and the fulfilment of this agreement
between the two parties, shall first be resolved by friendly negotiations between parties. Where negotiations
fail. the dispute shall be referred to the Nigerian Chambers of Commerce Dispute Resolution Center
(NCCDRC). The dispute shall be resolved by a sole arbitrator appointed by the Registrar General of the center.
The NCCDRC Rules shall apply.

Company Stamp

and Authorised Signature

r===-=- - - - =



SPONSORSHIP CATEGORIES

Title Sponsor

N50,000,000

- Recognized as a title sponsor on all AITF
promotional collateral and media

- Media exposure on global media
platforms

- Branding rights at all AITF events including
designated areas of the AITF2025
exhibition to be finalized in consultation
with Sponsor.

- 2 x full page advert in the AITF event
Programme and exhibitor guide.

- 72sgm Exhibition space up (includes
space only)

- Speaker platform at the AITF opening
ceremony

- Digital exposure - brand presence on
AITF digital platforms (to be agreed upon)
- Logo and inserts on AITF visitor / delegate
bags

- 20 VIP Access — (4 for Opening Ceremony
and 16 for all AITF2025 special events).

- One day themed plenary session.

- Sponsor’s logo, and sponsorship title on all
emails to exhibitors and visitors

Banker of the fair

15,000,000

- Recognized as Banker of the fair on all
AITF promotional collateral and media
platforms.

- Media exposure on global media
platforms

- Branding rights at all AITF events including
designated areas of the AITF 2025
exhibition to be finalized in consultation with
Sponsor.

- 1 x full page advert in the AITF event
Programme and exhibitor guide.

- 18sgm Exhibition space up (includes space
only)

- Speaker platform at the AITF opening
ceremony

- Digital exposure - brand presence on AITF
digital platforms (to be agreed upon)

- Logo and inserts on AITF visitor / delegate
bags

- 7 VIP Access — (2for Opening Ceremony
and 5 for all AITF 2025 special events).

- Sponsor’s logo, and sponsorship title on all
emails to exhibitors and visitors

Premium Partners

N40,000,000

- Recognized as an official premium
partner on all AITF promotional collateral
and media platforms.

- Media exposure on global media
platforms.

- Branding rights at all AITF events
including designated areas of the AITF
2025 exhibition to be finalized in consulta
tion with Sponsor.

- 2 x full page advert in the AITF event
Programme and exhibitor guide.

- 54sgm Exhibition space up (includes
space only).

- Speaker platform at the AITF opening
ceremony.

- Digital exposure - brand presence on
AITF digital platforms (to be agreed upon).
- Logo and inserts on AITF visitor /
delegate bags.

- 15 VIP Access — (3 for Opening Ceremony
and 12 for all AITF2025 special events).

- One day themed plenary session.

- Sponsor's logo, and sponsorship title on
all emails to exhibitors and visitors

Financial Partner
of the fair

10,000,000

- Recognized as Financial partner of the fair
on all AITF promotional collateral and media
platforms.

- Media exposure on global media
platforms.

- Branding rights at all AITF events including
designated areas of the AITF 2025
exhibition to be finalized in consultation with
Sponsor.

- 1 x full page advert in the AITF event
Programme and exhibitor guide.

- 18sgm Exhibition space up (includes space
only)

- Speaker platform at the AITF opening
ceremony

- Digital exposure - brand presence on AITF
digital platforms (to be agreed upon).

- 5 VIP Access — (2for Opening Ceremony
and 5 for all AITF 2025 special events).

- Sponsor's logo, and sponsorship title on all
emails to exhibitors and visitors.

Official Sponsor

N25,000,000

- Recognized as an official sponsor on all
AITF promotional collateral and media
platforms.

- Media exposure on global media
Platforms.

- Branding rights at all AITF events
including designated areas of the AITF
2025 exhibition to be finalized in consulta:
tion with Sponsor.

- 2 x full page advert in the AITF event
Programme and exhibitor guide.

- 36sgm Exhibition space up (includes
space only).

- Speaker platform at the AITF opening
ceremony.

- Digital exposure - brand presence on
AITF digital platforms (to be agreed upon).
- Logo and inserts on AITF visitor /
delegate bags.

- 10 VIP Access — (3 for Opening Ceremony
and 7 for all AITF 2025 special events).

- One day themed plenary session.

- Sponsor’s logo, and sponsorship title on
all emails to exhibitors and visitors

Access Partner
of the fair

5,000,000

- Recognized as Banker of the fair on all
AITF promotional collateral and media
platforms.

- Media exposure on global media
platforms

- Branding rights at all AITF events including
designated areas of the AITF 2024
exhibition to be finalized in consultation with
Sponsor.

- 1 x full page advert in the AITF event
Programme and exhibitor guide.

- 18sgm Exhibition space up (includes space
only)

- Speaker platform at the AITF opening
ceremony

- Digital exposure - brand presence on AITF
digital platforms (to be agreed upon)

- Logo and inserts on AITF visitor / delegate
bags

- 7 VIP Access — (2for Opening Ceremony
and 5 for all AITF 2024 special events).

- Sponsor’s logo, and sponsorship title on all
emails to exhibitors and visitors




SPONSORSHIP CATEGORIES

Banker of the fair

N10,000,000

- Recognized as Official Marketing Partner
of the fair on all AITF promotional collateral
and media platforms.

- Mutual branding on partner websites.

- Media exposure on global media
platforms exhibition to be finalized in
consultation with Sponsor.

- Mention during opening and closing
ceremony.

- Digital exposure - brand presence on AITF
digital platforms.

- 4 VIP Access — (2for Opening Ceremony
and 2 for all AITF 2025 special events).

- Logo, and sponsorship title on all emails to
exhibitors and visitors.

Official Media Partners

Visibility Exchange

- Recognized as Official Media Partner of
the fair on all AITF promotional collateral
and media platforms.

- Mutual branding on partner websites.

- Media exposure on global media
platforms.

- Mention during opening and closing
ceremony.

- 9sgm Exhibition space up (includes space
only).

- Digital exposure - brand presence on AITF
digital platforms.

- 4 VIP Access — (2for Opening Ceremony
and 2 for all AITF 2025 special events).

- Logo, and sponsorship title on all emails to
exhibitors and visitors.

With this year's theme as a background, the 20th edition of the AITF 2025
will provide a platform for knowledge sharing, networking and collaboration
in several vital sectors. By bringing together experts, policymakers, and
industry leaders, we aim to chart a path toward a more efficient,
sustainable, and innovative future for trade and commerce to thrive.

Your sponsorship of this event, will provide strategic benefits, considerable
leverages and visibility for your brand, amongst others.

Attached is the sponsorship categories and communication brochure of the
20th Edition of the AITF.

Would you require any additional information, please call +234 704 388
5343, +234 912 602 9766 E-mail: aitf@ accinigeria.com. You can also
contact the Executive Director of the ACCI Trade Centre, Mr. Ezekwesili
Nnam on +2348136335182, or Email; ezekwesili@ accinigeria.com.
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HOST YOUR EVENTS IN OUR FACILITIES

DELE OYE HALL
(300 SEATER CAPACITY)

TONY EJINKONYE HALL
(3,500 SEATER CAPACITY)

FOR ENQUIRIES CALL- WILLIAMS: +234 907 309 0721, EZEKWESILI: +234 813 633 5182



MYMAL |

COME WITH THIS PALE WALED THLE 3 MOV 2025

9% VOUCHER FOR YOUR

MYMAIGUARD SMART HOME SECURITY SYSTEM

protect what matters most to you with our

SMART CAMERAS - DOOR LOCKS - AUTOMATION

i

09062229024

www.mymaiguard.com @

Suite 6, 4th Floor, ITF House,
beside Transcorp Hilton, Maitama
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SERVICES

GYM »
PARKING LOT »
LAUNDRY SERVICES *
CONFERENCE ROOM »
WORLD CLASS CUISINE *
RESTAURANT & LOUNGE »
FULL AIR CONDITIONED ROOMS »
UNINTERRUPTED POWER SUPPLY »
STANDARD SECURITY SYSTEM/ PERSONNEL «
Q@ No @, Casablanca Strect, @081 0142 8700, 091 2508 7032 | &= pinnatechsuitesabujaiigmail.com

Wuse II, Abuja 091 5949 9010, 091 5949 9009 pinnatechsuitesabuja
ww.pinnatechsuites.com




Farm and Garden

Our Advantages
©100% Natural Organic Fertilizers
ePlant Damage threat Avoided
®Reduce Need for Pesticides.
®Sustainable and Environmentally

Friendly

SCAN ME

Organic
Fertilizer

Helping eco-conscious farmer mitigate
climate change and maximize growth.

or More Information, please contact us.

©® +234 810 0785 496, +234 813 7964 412
info@bioagnigeria.com
& www.bioagnigeria.com

@© Suite 030 DE Avelon Plaza, Plot 483
Ajose Adeogun Crescent Abuja Nigeria

; -
1 ~  Probiotic Additive for
Livestock and Fishery

Our Advantages
e Enhances the growth of domestic animals
e Improved efficacy of forage digestion
® Quantity and quality of milk, meat and eggs
® Removes odour totally from droppings
® Mortality drastically reduces / eliminated
No more drugs / vaccines

e Enhanced Growth: Accelerates Budding and Fruiting

in palm and Coca Tress

* Sustainable: 100% Organic and environmentally friendly
* Increased Yield: Unlocks the full potential of your Crops.
< Soil Enrichment: Improves Fertility for long-term

Productivity Perfect for oil palm coconut, Cocoa and
other Tropical tress.
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GROUP LIMITED

s Iavakion D sustaimabie dinetopmen!

CELEBRATING 20 YEARS OF RITF

WITH UNMATCHED EXCELLENCE IN OIL & GAS

MULTINET GROUP LIMITED
YOUR TRUSTED PARTNER IN ENERGY & GOVERNMENT CONTRACTING

As the 20th Abuja International Trade Fair (AITF) marks two decades of driving business
growth and mnnovation, Multinet Group Limited 1s proud to stand at the forefront of Migeria's
Oil & Gas and Government Contracting sectors,

With over 30 yvears of industry expertise, we specialize in delivering high-value energy
solutions and strategic partnerships that empower businesses, drive national development, and
contribute to cconomic growth.

OUR CORE SERVICES

s OO SRS ol & ) o O o A [ 0 |- [T ient and reliable dnlling solutions tor oil and gas
exploration.

* LERIEIEVETH B IMIHE We cnsure sate, efhicient, and ceo-friendly waste disposal and recyeling

fo suppor mdustries, commuomitics, and SOVemment Agencies,

L EOUIPMENT! MATERIAL PROCUREMENT £ SUPPLY: E8TTE) ST CRe i i F = s b O T
upstream and downsiréim operalions.

Ll CGOVERNMENTCONTRACTING & INFRASTRUCTURE PROJECTS : | RG IR [ R R i1 i
projects with precision and compliance.

LR ENERGY CONSULTING & PROJECT MANAGENMEN T: ISRy g N EGTTER R Uit TFSos s e T
and sustainability.

WHY PARTNER WITH MULTINET GROUP?

o Decades of Excellence: A legacy of success in (il & Gas and govemment projects.
% Strategic Government Partnerships: Proven experience in-executing high-value contracts.
# Cutting-Edge Solutions: Advanced technology and expertise lor seamless project éxecution.

LET"S BUILD THE FUTURE TOGETHER!

O Visit us a1 10b Ona Crescent, Lake Chad Maitama, Abuja, FCT. 0 Email: infoiymultinetnigeria.com

O Call; +234(0)803 203 X2 5, | +234(n92 92 1256 0 Website: www.multinetnigeria.com

Multinet Group Limited - ... fnaovadion for sestainabfe devedopment,
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About BABAFEST (Buy Africa, Build Africa)

A groundbreaking cultural and economic showcase set to be the highlight of the
20th Abuja International Trade Fair. This high-energy festival will celebrate Africa’s
creative industries while reinforcing the importance of intra-African trade,
economic empowerment, and brand-driven impact.

Designed as a strategic platform, BABA FEST will champion Africa’s creative
industries while reinforcing the importance of intra-African trade and economic
empowerment. Through a dynamic fusion of music, fashion, art, and digital
innovation, this festival will celebrate Africa’s rich cultural heritage while driving
impactful conversations around investment, entrepreneurship, and sustainable
development.

Featuring

Live performances from top Immersive art exhibitions

African artists Exclusive networking sessions

High-energy fashion showcases Cutting-edge brand activations



SPONSORSHIP & PARTNERSHIP CATEGORIES

For corporate brands and investors, this is a golden opportunity to position your business in
front of a high-value audience. Gain visibility, engage with potential customers, and align with
a movement that drives economic impact.

’ONSOR

1. Recognized as a Legacy sponsor on all
BABAFEST promotional collateral and
media platforms.

2. Media exposure on global media
platforms.

3. Branding rights at all BABAFEST events
including designated areas of the
BABAFEST 2025 exhibition to be finalized in
consultation with Sponsor.

4.2 x full page advert in the BABAFEST
event Programme and exhibitor guide.

5. 72sgm Exhibition space up (includes
space only).

6. Speaker platform at the BABAFEST
opening ceremony.

7. Digital exposure - brand presence on
BABAFEST digital platforms (to be agreed
upon).

8. Logo and inserts on BABAFEST visitor /
delegate bags.

9. 20 VIP Access — (4 for Opening
Ceremony and 16 for all BABAFEST 2025
special events).

10. One day themed plenary session.

11. Sponsor’'s logo, and sponsorship title on
all emails to exhibitors and visitors.

N50,000,000

AMPION
SOR

1. Recognized as Africa Champion sponsor
on all BABAFEST promotional collateral and
media platforms.

2. Media exposure on global media
platforms.

3. Branding rights at all BABAFEST events
including designated areas of the
BABAFEST 2025 exhibition to be finalized in
consultation with Sponsor.

4.2 x full page advert in the BABAFEST
event Programme and exhibitor guide.

5. 54sgm Exhibition space up (includes
space only).

6. Speaker platform at the BABAFEST
opening ceremony.

7. Digital exposure - brand presence on
BABAFEST digital platforms (to be agreed
upon).

8. Logo and inserts on BABAFEST visitor /
delegate bags.

9.15 VIP Access — (3 for Opening Ceremony
and 12 for all BABAFEST 2025 special
events).

10. One day themed plenary session.

11. Sponsor’s logo, and sponsorship title on
all emails to exhibitors and visitors.

N40,000,000

RTNER

1. Recognized as Heritage sponsor on all
BABAFEST promotional collateral and
media platforms.

2. Media exposure on global media
platforms.

3. Branding rights at all BABAFEST events
including designated areas of the
BABAFEST 2025 exhibition to be finalized in
consultation with Sponsor.

4.2 x full page advert in the BABAFEST
event Programme and exhibitor guide.

5. 36sqm Exhibition space up (includes
space only).

6. Speaker platform at the BABAFEST
opening ceremony.

7. Digital exposure - brand presence on
BABAFEST digital platforms (to be agreed
upon).

8. Logo and inserts on BABAFEST visitor /
delegate bags.

9.10 VIP Access — (3 for Opening Ceremony
and 7 for all BABAFEST 2025 special
events).

10. One day themed plenary session.

11. Sponsor's logo, and sponsorship title on
all emails to exhibitors and visitors.

N30,000,000

INITY

ER

1. Recognized as Gold Partner on all
BABAFEST promotional collateral and media
platforms.

2. Media exposure on global media
platforms.

3. Branding rights at all BABAFEST events
including designated areas of the BABAFEST
2025 exhibition to be finalized in consultation
with Sponsor.

4.1x full page advert in the BABAFEST event
Programme and exhibitor guide.

5. 18sgm Exhibition space up (includes space
only).

6. Speaker platform at the BABAFEST
opening ceremony.

7. Digital exposure - brand presence on
BABAFEST digital platforms (to be agreed
upon).

8.Logo and inserts on BABAFEST visitor /
delegate bags

9.7 VIP Access — (2 for Opening Ceremony
and 5 for all BABAFEST 2025 special events).
10. Sponsor's logo, and sponsorship title on all
emails to exhibitors and visitors.

N20,000,000

1. Recognized as Community Partner on all
BABAFEST promotional collateral and media
platforms.

2. Media exposure on global media
platforms.

3. Branding rights at all BABAFEST events
including designated areas of the BABAFEST
2025 exhibition to be finalized in consultation
with Sponsor.

4.1x full page advert in the BABAFEST event
Programme and exhibitor guide.

5. 18sgm Exhibition space up (includes space
only).

6. Speaker platform at the BABAFEST
opening ceremony.

7. Digital exposure - brand presence on
BABAFEST digital platforms (to be agreed
upon).

8.5 VIP Access — (2 for Opening Ceremony
and 3 for all BABAFEST 2025 special events).
9. Sponsor’s logo, and sponsorship title on all
emails to exhibitors and visitors

N10,000,000



3rd - 6th
November, 2025

In Collaboration with
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SINCE 2006

Km8 Umaru Musa Yaradua Express way (Airport Road),
Abuja, Nigeria.

Ezekwesili +234 (0) 813 633 5182
Johnpaul +234 (0) 703 317 1592

+234 (0) 704 388 5343
+234 (0) 912 602 9766

Scan me
=) =

@

www.aitf.accinigeria.com @M Abuja International Trade Fair

@obujointernotionoItrodefdir i @AbujalTF




